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Oleh: 
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ABSTRAK 

 

Tujuan penelitian: (1) mengetahui kualitas produk di Jogja Paradise Food 

Court, (2) mengetahui pelayanan di Jogja Paradise Food Court, (3) mengetahui 

kecenderungan keputusan pembelian ulang konsumen di Jogja Paradise Food 

Court, (4) mengetahui pengaruh kualitas produk terhadap kecenderungan 

keputusan pembelian ulang konsumen di Jogja Paradise Food Court, (5) 

mengetahui pengaruh pelayanan terhadap kecenderungan keputusan pembelian 

ulang konsumen di Jogja Paradise Food Court, dan (6) mengetahui pengaruh 

kualitas produk dan pelayanan terhadap kecenderungan keputusan pembelian 

ulang konsumen di Jogja Paradise Food Court.  

Penelitian ini merupakan penelitian deskriptif kuantitatif. Populasi dalam 

penelitian ini sebanyak 750 konsumen rata-rata yang datang melakukan 

pembelian dalam 1 bulan. Teknik pengambilan sampel menggunakan teknik 

insidental sampling dan sampel dihitung dengan Rumus Slovin dengan tingkat 

kesalahan 10% sehingga sampel dalam penelitian ini sebanyak 90 konsumen. 

Metode pengumpulan data menggunakan angket dengan Skala Likert. Uji 

validitas instrumen menggunakan validitas konstruk (judgment experts) dan 

validitas isi menggunakan Rumus Korelasi Product Moment. Uji reliabilitas 

instrumen menggunakan Rumus Cronbach Alpha (α). Analisis data menggunakan 

analisis deskriptif, analisis regresi, dan pengujian hipotesis. 

Hasil penelitian menunjukkan bahwa: (1) kualitas produk di Jogja Paradise 

Food Court berada dikategori sedang dengan persentase sebesar 71%, (2) 

pelayanan di Jogja Paradise Food Court berada dikategori sedang dengan 

persentase sebesar 76%, (3) kecenderungan keputusan pembelian ulang konsumen 

di Jogja Paradise Food Court berada dikategori sedang dengan persentase sebesar 

86%, (4) terdapat pengaruh positif dan signifikan antara kualitas produk terhadap 

kecenderungan keputusan pembelian ulang dilihat dari nilai t hitung sebesar 2,345 

dengan nilai signifikansi sebesar 0,021, (5) terdapat pengaruh positif dan 

signifikan antara pelayanan terhadap kecenderungan keputusan pembelian ulang 

dilihat dari nilai t hitung sebesar 4,247 dengan nilai signifikansi sebesar 0,000, (6) 

terdapat pengaruh antara kualitas produk dan pelayanan terhadap kecenderungan 

keputusan pembelian ulang sebesar 32,7%. Hal ini ditunjukkan dari hasil uji 

Adjusted R
2
. 

 

Kata kunci: kualitas produk, pelayanan, keputusan pembelian ulang  
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CONSUMERS’ REPURCHASE DECISION TENDENCY IN JOGJA 

PARADISE FOOD COURT 

 

Witi Uswatun Hasanah 

NIM 12511244002 

 

ABSTRACT 
 

This study aims to find out: (1) the product quality at Jogja Paradise Food 

Court, (2) the service quality at Jogja Paradise Food Court, (3) consumers’ 

repurchase decision tendency at Jogja Paradise Food Court, (4) the effect of the 

product quality on consumers’ repurchase decision tendency at Jogja Paradise 

Food Court, (5) the effect of the service quality on consumers’ repurchase 

decision tendency at Jogja Paradise Food Court, and (6) the effects of the product 

and service quality on consumers’ repurchase decision tendency at Jogja Paradise 

Food Court.  

This was a quantitative descriptive study. The research population comprised 

750 consumers who came to make purchases in 1 month. The sampling technique 

was the incidental sampling technique and the sample was determined by the 

Slovin Formula with a margin of error of 10% so that the sample consisted of 90 

consumers. The data were collected using a questionnaire with a Likert Scale. The 

instrument validity was assessed in terms of construct validity (through expert 

judgment) and content validity using the Product Moment Correlation Formula. 

The instrument reliability was assessed using the Cronbach’s Alpha (α) Formula. 

The data were analyzed using the descriptive analysis technique, regression 

analysis, and hypothesis testing.  

The results of the study are as follows: (1) the product quality at Jogja 

Paradise Food Court is in the moderate category by 71%, (2) the service quality at 

Jogja Paradise Food Court is in the moderate category by 76%, (3) the consumers’ 

repurchase decision tendency at Jogja Paradise Food Court is in the moderate 

category by 86%, (4) there is a significant positive effect of the product quality on 

consumers’ repurchase decision tendency, indicated by tobserved = 2,345 with a 

significance value = 0,021, (5) there is a significant positive effect of the service 

quality on consumers’ repurchase decision tendency, indicated by tobserved = 4,247 

with a significance value = 0,000, and (6) there are effects of the product and 

service quality on consumers’ repurchase decision tendency by 32,7%. This is 

indicated by the result of the Adjusted R
2
 test. 

 

Keywords: product quality, service quality, repurchase decision  
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