DAFTAR REFERENSI

Abdullah, M. Azmi & Rosita Chong. (2014). Financial literacy: An Exploratory
Review of the Literature and Future Research. Journal of Emerging
Economies and Islamic Research, pp: 1-7.

Abdullah, M. Azmi & Alex Anderson. (2015). Islamic Financial Literacy among
Bankers in Kuala Lumpur. Journal of Emerging Economies and Islamic
Research, Vol. 3. No. 2.

Adawiyah, W.R. (2015). Pertimbangan, Pengetahuan, dan Sikap Konsumen
Individu terhadap Bank Syariah. Jurnal Ekonomi Pembangunan: Kajian
Masalah Ekonomi dan Pembangunan, Vo. 11 (2), hal: 191-201.

Adiningsih, Tya Dewi dan Mustafa Kamal. (2012). Analisis Pengaruh Kualitas
Layanan Inti dan Kualitas Layanan Peripheral terhadap Kepuasan Konsumen
dalam Menggunakan Jasa Telkom Speedy. Diponegoro Journal of
Management, Volume 1, Nomor 1 Tahun 2012.

Ahmad, N. W., Mawar, M. Y., & Ripain, N. (2016). Financial Literacy Of Youths:
A Case Study Of Islamic Banking And Finance Students In Kolej Universiti
Islam Antarabangsa Selangor. Journal Of Management & Muamalah, 6(2).

Ali, Muhammad & Syed Ali Raza. (2015). Service Quality Perception and
Customer Satisfaction in Islamic Banks of Pakistan: The Modified
SERVQUAL Model. Total Quality Management, pp:1-19.

Al Arif, M. N. Rianto. (2012). Lembaga Keuangan Syariah Suatu Kajian Teoritis
Praktis. Bandung: Penerbit Pustaka Setia.

Alma, Buchari., (2007). Manajemen Pemasaran dan Pemasaran Jasa, Alfabeta,
Bandung.

Alnaser, F., Ghani, M., & Rahi, S. (2018). Service quality in Islamic banks: The
role of PAKSERV model, customer satisfaction and customer loyalty.
Accounting, 4(2), 63-72.

135



Alnaser Feras., Mazuri Abd. Ghani, Samar Rahi, Majeed Mansour & Hussein Abed.
(2017). Determinants of Customer Loyality: The Role of Service Quality,
Customer Satisfaction and Bank Image of Islamic Banks in Palestine.

International Journal of Economics & Management Sciences, Vol. 6 Issue 5.
ISSN: 2162-6359.

Alnaser, Feras M.1., Mazuri Abd. Ghani & Samar Rahi. (2018). Service Quality in
Islamic Banks: The Role Of PAKSERV Model, Customer Satisfaction and
Customer Loyalty. Accounting, Vol. 4, pp: 63-72.

Alnaser, F., Ghani, M., Rahi, S., Mansour, M., & Abed, H. (2017). Determinants of
customer loyalty: the role of service quality, customer satisfaction and bank
image of Islamic banks in Palestine. Int J Econ Manag Sci, 6(461), 2.

Al-Sowailim, A. (2013). World Islamic Banking Competitiveness Report: The
Transition Begins. Special Report Ernst & Young, QISMUT.

Amin M, Isa Z, Fontaine R. (2011). The Role of Customer Satisfaction in
Enhancing Customer Loyalty in Malaysian Islamic Banks. The Service
Industries Journal, Vol. 31. ISSN: 1519-1532.

Amin, M., & Isa, Z. (2008). An examination of the relationship between service
quality perception and customer satisfaction: A SEM approach towards
Malaysian Islamic banking. International Journal of Islamic and Middle
Eastern Finance and Management, 1(3), 191-2009.

Andespa, R. (2017). Faktor-Faktor yang Mempengaruhi Minat Nasabah dalam
Menabung di Bank Syariah. Al-Masraf: Jurnal Lembaga Keuangan Dan
Perbankan, 2(1), 43-57.

Anggreaini. (2012). Strategi Public Relations PT. Universal Music Indonesia dalam
Melakukan Promosi Album Perdana HiVi Melalui Media Twitter. Thesis,
tidak dipublikasikan, Binus University, Jakarta.

Antara, Purnomo M., Rosidah Musa & Faridah Hassan. (2017). Conceptualisation
and Operationalisation of Islamic Financial Literacy Scale. Social Sciences &
Humanities, Vol. 25, pp: 251-260.

136



Antara, Purnomo M., Rosidah Musa & Faridah Hassan. (2016). Bridging Islamic
Financial Literacy and Halal Literacy: The Way Forward in Halal Ecosystem.
Procedia Economics and Finance, Vol. 36. pp: 196-202.

Anouze, A. Latef M., A. Salameh Alamro, Badulkareem Salameh A. (2018).
Customer Satisfaction and Its Measurement in Islamic Banking Sector: a
Revisit and Update. Journal of Islamic Marketing.

Arikunto, Suharsimi. (2006). Prosedur Penelitian suatu Pendekatan Praktik.
Jakarta: Rineka Cipta.

Arianti, B. F. (2018). The Influence of Financial Literacy, Financial Behavior and

Income On Investment Decision. Eaj (Economics And Accounting Journal),
1(1), 1-10.

Ascarya & Diana Yumanita. (2005). Bank Syariah: Gambaran Umum. Jakarta:
Pusat Pendidikan dan Studi Kebanksentralan (PPSK) BI.

Bashir, Mohamed Sharif. (2013). Analysis of Customer Satisfaction with the
Islamic Banking Sector: Case of Brunei Darussalam. Asian Journal of
Business and Management Sciences, Vol. 2 No. 10, pp: 38-50. ISSN: 2047-
2528.

Bhasin (2017). Promotional Mix - What are the Different Types of Promotions?.
Marketing 91.

Burk, M. (2010). Essential Guide to Marketing Planning. Pearson Prentice Hall:
Harlow.

Cahyani, P. D. (2016). Tingkat Kepuasan Nasabah Terhadap Kualitas Layanan

Perbankan Syariah di Yogyakarta. Esensi: Jurnal Bisnis Dan Manajemen,
6(2), 151-162.

Chen, H. & Volpe, R. P. (1998). An Analysis of Personal Financial Literacy Among
College Students. Financial Services Review, pp: 107-128.

137



Chowdhary, N., & Prakash, M. (2007). Prioritizing Service Quality Dimensions.
Managing Service Quality, Vol. 17. No. 5. pp: 493-509.

Daniel, C. & Berinyuy, L. (2010). Using the SERVQUAL Model to Assess Service
Quality and Customer Satisfaction: An Empirical Study of Grocery Stores in
Umea. Thesis, tidak diterbitkan, Umea School of Business, Umea.

Devi, N., & Nugrahaningsih, H. (2017). Pengaruh Citra Merek dan Promosi
Penjualan Terhadap Kepuasan Nasabah dengan Kepercayaan Nasabah sebagai
Variabel Intervening Pada Pt. Allianz Life Indonesia di Jakarta. Media
Manajemen Jasa, 5(2).

Dinas Pendidikan Nasional. (2003). Kamus Besar Bahasa Indonesia. Jakarta: PN.
Balai Pustaka.

Direktorat Perbankan Syariah Bank Indonesia. (2011). Kebijakan Pengembangan
Perbankan Syariah.

Djumhana, Muhammad. (2003). Hukum Perbankan di Indonesia. Bandung: Citra
Aditya Bakti.

Dsouza R. Sabina, Subhash K.B. Pillai, Ruey F. Chen & Klaus W. (2018). Service
Quality and Customer Satiscaction: an Empirical Analysis of Banking Sector

in Goa. International Journal of Banking, Risk and Insuranve, Vol. 6 (2). pp:
1-22.

Ducan, Tom. (2005). Principles of Advertising & IMC, Second Edition. New Y ork,
USA: McGraw-Hill, Inc.

Effendi, Sofian & Tukiran. (2012). Metode Penelitian Survei. Jakarta: Penerbit
LP3ES, Anggota IKAPI.

Fajar Laksana. (2008). Manajemen Pemasaran. Y ogyakarta: Graha Ilmu.

138



Falk, T., Hammerschmidt, M., & Schepers, J. J. (2010). The Service Quality-
Satisfaction Link Revisited: Exploring Asymmetries and Dynamics. Journal
of the Academy of Marketing Science, Vol. 38. No. 3. pp: 288-302.

Fornell C, Johnson MD, Anderson EW, Cha J, Bryant BE. (1996). The American
Customer Satisfaction Index: Nature, Purpose, and Findings. Journal of
Marketing, Vol. 60. pp: 7-18.

Gerrard, P. & Cunningham, B. (2001). Singapore’s Undergraduates: How They
Choose Which Bank to Patronise. International Journal of Bank Marketing,
Vol. 19. No. 3. pp: 104-114.

Glaser, M., & Weber, M. (2007). Why Inexperienced Investors Do Not Learn: They
Do Not Know Their Past Portfolio Performance. Finance Research Letter,
4(4),203-216.

G. Mihelis, E. Grigoroudis & Y. Siskos. (2001). Customer Satisfaction
Measurement in the Private Bank Sector. European Journal of Operational
Research, Vol. 130. pp: 347-360.

Hasan, M., & Dridi, J., (2010). The Effect of the Global Crisis on Islamic and
Conventional Banks. A comparative Study, International Monetary Fund.
Middle East: Monetary and Capital Markets Department and Middle East and
Central Asia Department.

Hoffman, K. D. & Keller, K. L. (2006). Services Marketing — Concepts: Strategies
and Cases. USA: Thomson-South-Western.

Hamzah, Noradiva., Noriah Mohd Ishak & Nurul Izzah Mohd Nor. (2015).
Customer Satisfactions on Islamic Banking System. Journal of Economics,
Business and Management, Vol. 3, No.1, January 2015.

Herdianti, I. K. A. F. (2017). Analisis Tingkat Literasi Keuangan Syariah
Mahasiswa Serta Pengaruhnya Terhadap Minat Mahasiswa Menjadi Nasabah
Pada Lembaga Keuangan Syariah.

139



Heryanto, Imam. (2015). Analisis Pengaruh Produk, Harga, Distribusi dan Promosi
Terhadap Keputusan Pembelian serta Implikasinya pada Kepuasan
Pelanggan. Jurnal Ekonomi, Bisnis & Entrepreneurship, Vol. 9, No. 2.

Hung, A., Parker, A. M., & Yoong, J. (2009). Defining and measuring financial
literacy. Rand: Labor and Population. WR-708, September 2009.

Huston, S. J. (2009). The Concept and Measurement of Financial Literacy:
Preliminary Results from a New Survei on Financial Literacy Assessment.
Proceedings of Academy of Financial Services Annual Conference, CA:
Anaheim.

ITham. (2015). Pengaruh Bauran Pemasaran Produk PT. Bank Bukopin Syariah
Terhadap Kepuasan Nasabah di Kota Makassar. Jurnal Economic, Vol. 3. pp
1-14.

Indriyo Gitosudarmo. (2000). Manajemen Pemasaran Edisi Pertama. Y ogyakarta:
BPFE.

Ismanto, Kuat. (2018). Literasi Masyarakat dan Dampaknya terhadap Minat
Menjadi Nasabah Bank Syariah. Human Falah, Vol: 5 No. 1 Januari-Juni
2018.

Ismail. (2011). Perbankan Syariah. Jakarta: Kencana.

Isoraite, Margarita. (2016). Marketing Mix Theoritical Aspects. International
Journal of Research-Granthaalayah, Vol. 4. Issue 6. pp: 25-37.

Jahanshahi, A.A. (2011). Study the Effects of Customer Service and Product
Quality on Customer Satisfaction and Loyalty, International Journal of
Humanities and Social Science, Vol. 1, No. 7. pp: 253-260.

Janor, H., Yakob, R., Hashim, N. A., Zanariah, Z., & Wel, C. A. C. (2017).
Financial literacy and investment decisions in Malaysia and United Kingdom:
A comparative analysis. Geografia-Malaysian Journal of Society and Space,
12(2).

140



Jamal, A., & Naser, K. (2002). Customer satisfaction and retail banking: an
Assessment of Some of the Key Antecedents of Customer Satisfaction in
Retail Banking, International Journal o Bank Marketing, Vol. 20. No. 4. pp:
146-160.

Janahi, M. Abdulnaser & Muneer Almubarak. (2017). The Impact of Customer
Service Quality on Customer Satisfaction in Islamic Banking. Journal of
Islamic Marketing, Emerald Insight.

Jundiani. (2009). Pengaturan Hukum Perbankan Syariah di Indonesia. Malang:
UIN Malang Press.

Kassim, N. & Abdullah, N. (2010). The Effect of Perceived Service Dimension on
Customer Satisfaction, Trust, Loyalty in E-commerce Settings: A Cross-
Cultural Analysis. Asia Pacific Journal of Marketing and Logistics, Vol. 22.
No. 3. pp: 351-371.

Khan, Arshad., Sayyam & Abdur Rahman. (2017). Impact of Islamic Motives,
Customer Profitability and Service Quality on Customer Satisfaction from
Islamic Banks. Journal of Business and Tourism, Vol. 03 No. 01. ISSN: 2520-
0739.

Khan, M.M. & Bhatti, M. 1. (2008). Development in Islamic Banking a Financial
Risk Allocation Approach. The Journal of Risk Finance, Vol. 9. No. 1,. pp:
40-51.

Kharchenko, O. (2011). Financial literacy in Ukraine: Determinants and
implications for saving behaviour. Thesis, Kyiv School of Economics.

Khan, M. S. N., Hassan, M. K., & Shahid, A. I. (2008). Banking Behavior of
Islamic Bank Customer in Bangladesh. Journal of Islamic Economics,
Banking and Finance, Vol. 3(2), pp: 159-194.

Khattak, N.A. (2010). Customer Satisfaction and Awareness of Islamic Banking

System in Pakistan. African Journal of Business Management, Vol. 4(5). pp:
662-671.

141



Khosasi, Aksanul. (2017). Pengaruh Literasi Keuangan Syariah dan Pemasaran
terhadap Pengambilan Keputusan Nasabah Melakukan Pembiayaan Mikro di
Bank Syariah Bukopin Sidoarjo. Skripsi, tidak diterbitkan, Universitas Islam
Negeri Sunan Ampel, Surabaya.

Kokemuller, N. (2017). Role of Advertising Promotional Mix.
Smallbusiness.chron. 69191.

Kotler, Philip & Gary Armstrong. (2009). Prinsip-prinsip Pemasaran Edisi 12,
Jilid 2. Jakarta: Erlangga.

Kotler, Philip & Kevin Lane Keller. (2009). Manajemen Pemasaran Jilid 1. Jakarta:
Erlangga.

Kotler, P. & K. L. Keller (2006). Marketing Management. New Jersey: Pearson-
Prentice Hall.

Kotler, Philip. (2011). Manajamen Pemasaran, Jilid 1 dan 2. Jakarta: PT. Indeks.
Kelompok Gramedia.

Lee, J., Kim, H., Ko, Y.J. & Sagas, M. (2011). The Influence of Service Quality on
Satisfaction and Intention: A Gender Segmentation Strategy. Sport
Management Review, Vol. 14. pp: 54-63.

Lemeshow, Stanley., David W. Hosmer J., Janeile Klar & Stephen K. Lwanga.
(1997). Besar Sampel dalam Penelitian Kesehatan. Y ogyakarta: Gajah Mada
University Press.

Lupiyoadi, Rambat & A. Hamdani. (2006). Manajemen Pemasaran Jasa. Jakarta:
Salemba Empat.

Lupiyoadi, Rambat & A. Hamdani. (2008). Manajemen Pemasaran Jasa, Jilid dua,
Cetakan Keempat. Jakarta: Salemba Empat.

Lusardi, A. & Mitchell, O. (2010). Financial Literacy among the Young. The
Journal of Consumer Affairs.

142



Luthfiani, R. A., & Sari, R. C. (2019). The Effect of Religiosity, The Level of
Income, and The Level of Islamic Financial Literacy Toward The Interest of
Student to Become Customers in Sharia Financial Institution. Nominal,
Barometer Riset Akuntansi Dan Manajemen, 8(1).

Marimin, Agus. Abdul Haris Romdhoni & Tira Nur Fitria. (2015). Perkembangan
Bank Syariah di Indonesia. Jurnal Ilmiah Ekonomi Islam, Vol. 01, No. 02.
ISSN: 2477-6157.

Maurer, B. (2001). Engineering an Islamic Future: Speculations on Islamic Finance
Alternatives. Anthropology Today, Vol. 17. No. 1. pp. 1-31.

Misbach, Irwan., Surachman, Djumilah Hadiwidjojo & Armanu. (2013). Islamic
Bank Service Quality and Trust: Study on Islamic Bank in Makassar
Indonesia. International Journal of Business and Management, Vol. 8, No. 5.
ISSN: 1833-3850.

M. N. Akhtar, A. I. Hunjra, S. W. Akbar, K. U. Rehman & G. S. K. Niazi. (2011).
Relationship Between Customer Satisfaction and Service Quality of Islamic
Bank. World Applied Sciences Journal, Vol. 13. No. 3. pp: 453-459.

Mohsin, M. Kashif, Abdur Rehman & Lina Pilelien. (2015). Customer perceived
service quality and loyalty in Pakistani Islamic banks: a collectivist cultural
perspective. The TOM Journal, Vol. 28. pp: 1-18.

Mulyani, Ninuk. (2002). Tantangan Perusahaan di Indonesia dalam Menghadapi
Persaingan Global. Jurnal Widya Manajemen & Akuntansi, Vol. 2 No. 3. hal:
255-269.

Mulyadi, H., & Susanti, F. (2018). Pengaruh Penerapan Strategi Customer
Relationship Marketing Terhadap Kepuasan Nasabah Pada PT. Pro Car
International Finance Cabang Padang.

Ndubisi, N.O. (2003). Service Quality: Understanding Customer Perceptions and
Reaction, and Its Impact on Business. International Journal of Business, Vol.
5. No. 2. pp: 207-19.

143



Nurhidayat, Taufik. (2018). Pengaruh Pelayanan dan Promosi terhadap Minat Beli
Ulang pada Hypermarket Assalaam Sukoharjo. Skripsi, tidak diterbitkan,
Universitas Muhammadiyah Surakarta, Surakarta.

Noor, Nur Syamilah MD & Hydzulkifli Hasyim Omar. (2015). The Relationship
Marketing as a Determinant of Customer Satisfaction in Islamic Banking
Services Management. IJMS. Vol. 22, pp: 1-22.

Novak, David. (2011). Promotion as Instrument of Marketing Mix. Proceeding in
the First International Symposium Engineering Management and
Competitiveness (EMC) 2011. Zrenjanin, Serbia.

OECD-INFE. (2011). Measuring financial literacy: Core questionnaire in
measuring financial literacy: Questionnaire and guidance notes for

conducting an internationally comparable survei of financual literacy. Paris:
OECD.

OECD. (2012). Measuring Financial Literacy: Questionnaire and Guidance Notes
Jfor Conducting an Internationally Comparable Survei of Financial Literacy.
Paris: OECD Publishing.

OECD-INFE. (2016). International Survei Of Adult Financial Competency. Paris:
OECD.

Otoritas Jasa Keuangan (OJK). (2016). Peraturan Otoritas Jasa Keuangan No. 7
Tahun 2016 tentang Peningkatan Literasi dan Inklusi Keuangan di Sektor
Jasa Keuangan untuk Konsumen dan/atau Masyarakat. Jakarta: OJK.

Otoritas Jasa Keuangan (OJK). (2017). Strategi Nasional Literasi Keuangan
Indonesia Revisit 2017. Jakarta: OJK.

Parasuraman, A., Zeithaml, V.A. & Berry, L.L. (1988). SERVQUAL: A Multiple-
Item Scale for Measuring Customer Perceptions of Service Quality. Journal
of Retail, Vol. 64. No. 1. pp: 14-40.

Paendong, S., Sepang, J. L., & Soegoto, A. S. (2017). Pengaruh Pengalaman
Penggunaan Produk, Kualitas Produk dan Promosi Terhadap Loyalitas

144



Nasabah Bank BRI Unit Kawangkoan. Jurnal EMBA: Jurnal Riset Ekonomi,
Manajemen, Bisnis Dan Akuntansi, 5(3).

Prabowo, A., & Santoso, S. B. (2016). Analisis Pengaruh Kualitas Pelayanan Inti
dan Kualitas Pelayanan Periferal Terhadap Word of Mouth Melalui Kepuasan
Pelanggan Catering Ida, Semarang. Diponegoro Journal of Management, 5(3),
928-939.

Peter, J. Paul & Jerry C. Olson. (2008). Consumer Behavior and Marketing
Strategy. New York: McGraw-Hill.

Pertiwi, D., & Ritonga, H. D. (2012). Analisis Minat Menabung Masyarakat Pada
Bank Muamalat di Kota Kisaran. Ekonomi dan Keuangan, Vol. 1 (1).

Radman A, Othman M & Owen HL. (2005). Managing and Measuring Customer
Service Quality in Islamic Banks: A Study of the Kuwait Finance House.
Islamic Perspectives on Wealth Creation, pp: 69-83.

Rahim, S. H., Hamed, A. B. & Rashid, R. A. (2016). Factor Analysis of Islamic
Financial Literacy and Its Determinants: A Pilot Study. The European
Proceedings of Social & Behavioural Sciences, pp: 413-418.

Rahmawaty, A. (2014). Pengaruh Persepsi Tentang Bank Syariah Terhadap Minat
Menggunakan Produk Di BNI Syariah Semarang. Jurnal ADDIN, Vol. §(1).

Rahnama, R., Beiki, H., A. (2013). Modern Marketing, Concepts and Challenges.
Arabian Journal of Business and Management Review (OMAN Chapter),
Vol. 2, No.6.

Raven, D. W. & Piercy, N.F. (2006). Strategic marketing Sth edition. New Y ork
USA: Mc Graw-Hill Education.

Razali, S. S., Salleh, M. C., & Abdullah, N. 1. (2013). Customer perception towards
relationship marketing practices in takaful industry. Bandung: Indonesia.

145



Republik Indonesia. (2008). Undang-Undang RI Nomor 21 Tahun 2008, tentang
Perbankan Syariah.

Robb, C.A & Woodyard, A.S. (2011). Association for Financial Counseling and
Palnning Education.

Roman, Michal & Lukasz Zgiep. (2013). Promotion as Part of the Marketing Mix
and Its Application in Enterprose Activities. Polityki Europejskie, Finanse i
Marketing, Vol. 9. pp: 58.

Rosdiana, Ita. (2011). Pengaruh Strategi Bauran Pemasaran Tabungan Muamalat
Terhadap Tingkat Kepuasan Nasabah Bank Muamalat Indonesia Cabang
Bumi Serpong Damai (BSD) Tangerang. Skripsi, tidak diterbitkan,
Universitas Islam Negeri Syarif Hidayatullah, Jakarta.

Sabri, N. A. A. (2016). The Relationship between the Level of Financial Literacy
and Investment Decision-Making Millennials in Malaysia. A Contemporary
Business Journal, 6, 39-47.

Sari, C. Ratna., P. L. Rika Fatimah & Suyanto. (2017). Bringing Voluntary
Financial Education in Emerging Economy: Role of Financial Socialization

During Elementary Years. The Asia-Pasific Education Researcher, Vol. 26,
pp: 183-192.

Sari, R. (2016). Pengaruh Kualitas Produk, Promosi, Harga dan Persepsi Terhadap
Keputusan Nasabah Menggunakan Tabungan Simpeda Di Bank Jatim Cabang
Surabaya. STIE Perbanas Surabaya.

Sharma, S. (n.d.). Applied Multivariate Techniques Subhash Sharma.

Setiawati, Rike., Sulaeman R. Nidar., M. Anwar & Dian Masyita. (2018). Islamic
Financial Literacy: Construct Process and Validity. Academy of Strategic
Management Journal, Vol. 17, Issue 4. pp: 1-12.

Silmi, S. (2012). Persepsi nasabah tentang relationship marketing dan pengaruhnya
terhadap loyalitas (studi pada nasabah tabungan utama PT. Bank Mega Syariah
Cabang Malang). Jurnal Manajemen Pemasaran, 8(1), 1-14.

146



Sugiyono. (2010). Metode Penelitian Kuantitatif, Kualitatif dan R&D. Bandung:
Alfabeta.

Supranto, Johannes. (2011). Pengukuran Tingkat Kepuasan Pelanggan Untuk
Menaikkan Pangsa Pasar. Jakarta: Rineka Cipta.

Supranto, Johannes. (2006). Pengukuran Tingkat Kepuasan Pelanggan Untuk
Menaikkan Pangsa Pasar. Jakarta: PT Asdi Mahasatya.

Susilo, Agus. (2018). Pengaruh Kualitas Pelayanan dan Literasi Keuangan
Terhadap Minat Menjadi Nasabah (Studi Pad KSPPS Baitul Tanwil
Muhammadiyah (BTM) Amanah Bina Insan Bangunrejo Lampung Tengah).
Skripsi, tidak dipublikasikan. Universitas Islam Negeri Raden Intan,
Lampung.

Susilo, H., Haryono, A. T., & Mukeri, M. (2018). Analisis pengaruh harga, kualitas
pelayanan, promosi, dan kepercayaan terhadap kepuasan konsumen dengan
keputusan berkunjung sebagai variabel intervening di Hotel Amanda Hills
Bandungan. Journal of Management, 4(4).

Tampubolon, Nelson. (2015). Roadmap of Indonesian Islamic Banking 2015-2019.
OJK International Conference on Islamic Finance. Jakarta: Departemen
Perbankan Syariah.

Tjiptono, Fandy & Gregorius Chandra. (2005). Service, Quality & Satisfaction.
Yogyakarta: Penerbit Andi.

Tjiptono, Fandy & Gregorius Chandra. (2011). Service, Quality & Satisfaction
Edisi 3. Yogyakarta: Penerbit Andi.

Warde, 1. (2000). Islamic finance in the Global Economy. Edinburgh, UK:
Edinburgh University Press.

Wahyuny, Ikka N., Lukman Hakim & Wiedy Murtini. (2018). Effectiveness of
Education Module Implementation on Increasing Islamic Financial Literacy
and Halal Literacy of MSMESs Perpetrators. Jurnal Dinamika Akuntansi, Vol.
10, No. 1. pp: 51-58.

147



Wijayanto, K. (2015). Pengaruh kualitas pelayanan terhadap kepuasan dan loyalitas
nasabah bank. Jurnal Manajemen Dayasaing, 17(1), 38-45.

Wilkie, William L. (1994). Consumer Behavior. New York: Third Edition, Jhon
Wiley & Sons Inc.

Wiroso. (2011). Akuntansi Transaksi Syariah. Jakarta: Tkatan Akuntan Indonesia
(The Indonesian Institute of Accountant).

Yilmaz, Veysel., Erkan ARI & Huseyin Gurbuz. (2018). Investigating the
Relationship Between Service Quality Dimensions, Customer Satisfaction
and Loyality in Turkish Banking Sector: an Application of Structural of
Equation Model. International Journal of Bank Marketing.

Yulianto, Firman., Agung Yuniarinto & Surachman. (2010). Analisis Pengaruh
Faktor Bauran Pemasaran terhadap Pertimbangan Nasabah dalam Memilih
Bank Syariah di Kota Medan. Jurnal Wacana, Vol. 13, No. 4. ISSN: 1411-
0199.

Yushita, A. N. (2017). Pentingnya literasi keuangan bagi pengelolaan keuangan
pribadi. Nominal, Barometer Riset Akuntansi Dan Manajemen, 6(1).

Zikiene, K., & Kalmakhelidze, L. (2016). Types of Digital Consumers: Peculiarities
in the Context of Online Sales Promotion. Applied Economics: Systematic
Research, Vol. 10(2), pp: 47-57.

148



