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ABSTRAK 

INTAN PURNAMA JAYA: Pengaruh Religiusitas dan Orientasi Etis Terhadap 
Persepsi Etis Mahasiswa Akuntansi Pada Creative Accounting. Tesis. Yogyakarta: 
Program Pascasarjana, Universitas Negeri Yogyakarta, 2018. 
 

Penelitian ini bertujuan: untuk mengetahui pengaruh religiusitas dan 
orientasi etis terhadap persepsi etis mahasiswa akuntansi pada creative accounting 
secara parsial maupun simultan. 

Penelitian ini merupakan penelitian asosiatif kausalitas, yang menjelaskan 
fenomena empiris yang disertai data statistik, karakteristik dan pola  hubungan antar 
variabel, dengan sasaran mahasiswa Akuntansi di Universitas Negeri Yogyakarta 
dan Universitas Islam Indonesia. Sampel sebanyak 202 mahasiswa, terdiri dari 98 
mahasiswa di Universitas Negeri Yogyakarta dan 104 mahasiswa di Universitas 
Islam Indonesia yang ditentukan dengan teknik purposive sampling. Teknik 
pengumpulan data menggunakan kuesioner dan analisis data dengan metode regresi 
berganda. 

Hasil penelitian menunjukkan bahwa religiusitas berpengaruh positif dan 
signifikan terhadap persepsi mahasiswa pada creative accounting dengan nilai 
signifikasi 0,000<0,05. Orientasi etis berpengaruh positif dan signifikan terhadap 
persepsi mahasiswa pada creative accounting dengan nilai signifikansi 0,001<0,05. 
Religiusitas dan orientasi etis secara simultan berpengaruh positif dan signifikan 
terhadap persepsi etis mahasiswa pada creative accounting, dengan kontribusi 
sebesar 0,276 atau 27,6%. 

 
Kata Kunci: Persepsi mahasiswa pada creative accounting, religiusitas, orientasi 

etis 
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ABSTRACK 

INTAN PURNAMA JAYA: The Effects of Religiosity and Ethical Orientation on 
the Perceptions of Accounting Students in Creative Accounting. Thesis. 
Yogyakarta: Graduate School, Universitas Negeri Yogyakarta, 2018. 

This study aims to determine the effect of religiosity and ethical orientation 
on the perceptions of accounting students in creative accounting partially or 
simultaneously. 

This research was causal associative research that explains empirical 
phenomena accompanied by statistical data, characteristics and patterns of 
relationships between variables, with the target of Accounting students at 
Yogyakarta State University and Indonesian Islamic University. Sample were 202 
students, consisting of 98 students at Yogyakarta State University and 104 students 
at the Indonesian Islamic University determined by purposive sampling technique. 
Data collection techniques using questionnaires and data analysis with multiple 
regression methods. 

The results showed that religiosity had a positive and significant effect on 
students 'perceptions of creative accounting with a significance value of 0.000 
<0.05. Ethical orientation had a positive and significant effect on students' 
perceptions of creative accounting with a significance value of 0.001 <0.05. 
Religiosity and ethical orientation simultaneously have a positive and significant 
effect on students' ethical perceptions of creative accounting, with contributions of 
0.276 or 27.6%. 
 
Keywords: Students' perceptions of creative accounting, religiosity, ethical 

orientation 
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